
Everyone loves an audience and patrons in their 
venue. We also know that when Adelaide Fringe is 
on, you are competing with over 500 other Fringe 
events as well as some major stand alone events, 
which is why you can’t rest on your laurels in terms 
of Marketing and Publicity. 

The Adelaide Fringe Marketing Team promote the 
Adelaide Fringe as a whole and are the ‘face’ of the 
Fringe, carry out local, interstate and international 
promotional campaigns, however it is up to you 
and artists in your venue to market your individual 
programs.

MARKETING ACTIVITIES
Marketing is a very broad term but marketing a 
Fringe venue and its events will usually involve 
activity in the following areas:

COLLATERAL PRODUCTION
Any printed material produced and distributed 
to communicate key details about your event.  
Types of collateral include but are not limited to:

•	 Posters & flyers

•	 Venue programes 

•	 Postcards

•	 Banners & flags

•	 Websites

When putting together the above material you will 
need to consider:

•	 Graphic design

•	 Copyright

•	 Printing and print runs

•	 Distribution

•	 Budget and costs
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PROMOTIONS
Promotions may take a variety of forms. Whatever 
you do it should be something that drives audience 
awareness and interest in the venue and its program 
of events. Promotional activities include:

Venue Program Launch
Invite Media, networks and friends to a launch of 
your venue program. This may include a preview 
of selected shows/exhibitions in the venue with of 
course a glass of bubbles or two!

Ticket promotions
Many artists choose to offer Preview prices for the 
first session of their season. This can be an effective 
way of building an audience base quickly. The more 
people you get through your venue early the greater 
your chance is of capitalising on Word of Mouth.

Food and Beverage promotions
This can include offering discounted meals and 
drinks when a show ticket is presented, or offering 
meal and show deals. You may want to offer 
‘Fringe Specials’ through the period of the Fringe 
on selected nights or times of the day.

Cross promotions 
If you have more than one artist in the venue, 
encourage them to cross promote each other. The 
audience these artist attract may also be interested 
in other shows in the venue and vice versa. 

Handing out flyers (either venue flyers or individual 
show flyers) to audiences as they leave a show if 
often a good way of reaching the audience you are 
looking for.



ADVERTISING
In most cases with advertising you get one shot 
at it. If you don’t reach your target market with 
your advertisement, you don’t get another chance. 
Let’s face it - once the newspaper has been read it 
usually ends up in the recycling bin - taking your ad 
with it. Get your ad placement right though and it 
could be the best investment you make.

Print
There are many publications worth considering for 
press advertising but much will depend on your 
target market. Mass media (e.g The Advertiser, 
The Sunday Mail etc) is fabulous because you have 
a high reach. However, there may be many other 
Fringe ads in the same paper.
Also think laterally about publications that may 
not be relevant for every Fringe artist (e.e specialty 
magazines, e-lists, newsletters).

Radio

•	 Able to reach a very broad audience

•	 Can be moderatley expensive but effective if 
you have the money

•	 Community radio is an effective and cheaper 
alternative (Fresh FM, Three D, Radio 
Adelaide etc.)

•	 An alternative would be to try and organise 
a radio interview and offer ticket giveaways 
to listerners

Web

•	 Online advertising can be effective i.e you 
only pay for what you use.

•	 E-newsletters are a good way to reach 
people such as AdelaideNow etc.

•	 Consider your target audience

•	 Facebook ads, Google Adwords.

•	 Google Adwords

ONLINE MARKETING/DISTRIBUTION
Online marketing can be very effective in reaching 
your audience and best of all it’s often cost friendly. 
You can set up Facebook pages for free in just a 
couple of minutes and then start using them to 
network to people who may be interested in coming 
to your venue. 

Remember to use your own personal networks as 
well, as online/social media marketing is all about 
creating connections. For that very reason, you 
need to keep this information up to date! 

•	 Update your website with all events in 
your venue with sessions times, prices and 
imagery. If your venue link is on FringeTIX 
chances are your traffic is going to increase.

•	 Don’t have a website? Then head to 
wordpress.com or blogger.com and get one. 
You can hook up a free site in a couple of 
minutes

•	 Get emailing! Either send an e-flyer or a 
proper html email

•	 Think you don’t have anyone to email? 
You’re wrong! Consider how many people,  
friends, families, professional contacts that 
you have an email address for and email 
them a flyer. Ask them to pass it on and 
spread the word.

•	 Facebook events - Everyone who has one 
of these accounts check them regularly so 
creating an event is a good idea to get the 
performances, exhibitions, dates out to 
people.

•	 Twitter - There are heaps of websites and 
blogs telling you how to be an effective 
tweeter. We suggest using #adlfringe and 
#adelaide to reach a wider audience. 
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